


#

A
ECO

opciones




A
ECO

opciones




A
ECO

opciones

”DOSQUE
o sostenible

ECO deagua % 8 -

" Y ia , ‘ PN . ENERGIA
! E:czggte qﬁl‘l ',— renovable




ECO

opcones

% &

ES HORA DE SALVAR EL PLANETA

AS PARA LUCHAR POR LA TIERRA HERIDA

UinbolLISs U SO/3POY | 0101y 3P OINIqUB 13 | JoyRld JPUAI UIS Soye 03U | eded 9P SeuLIew, SO] 'Seynsar
SEIilIN PSOF Uenf 9p e}siAoAuD €7 YOIA V130 ZAANYNYIA VSIUIL VIIVIN l_ < Z <_\4 m m m \_ <& l_m

*




o A
! ECO

. opciones

Exhibit 7. Awareness and Choice—Mot Price—Are the Most Powerful Levers

for Increasing Sales of Green Products

fm of consumers buy green products today

‘w of consumers choose not to buy green products for various reasons...
=

Releyvance

ATE: LN BWENE

Awareness i

o find green procucts

Availability v green-product aptiens

Prefer another

Cholce brand Dram'’t trust gresn-
AP, - product claims
O e Think green prodeos

Trust - f‘@%} Think green products
Cuality Prce ¥ A tnoexpEnsive

Sources: BCG Global Green Consumer Survey, Z000; BCG analysis.
Mote: Abowt 4,000 respandents from all surveved countries except China—about 50 percent of the respondents to our survey—were asked to indicate the
main reazgn why they had not recently bousht green products. Percentapges do not total 100 because of rounding.
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.3 millones de hectareas destruidas

Deforestacion

Superficie forestal perdida
al ano entre 2000 y 2005, en km2

: X X
Brasil SR 31 030
I
it
Indonesia pEEEsas 18710

Birmania :3&4 &0
Zambia ‘* 4,450
Nigen'a *% 4 100
] “4 Fimbabue 51 3.130
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